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Discover the World of Marketing

Marketing Fundamentals is the high school student’s guide to
understanding the dynamic world of marketing. Marketing is
no longer just for business majors. Anyone that wants to build
awareness and influence others should understand the basic
principles of marketing.

Students begin each chapter in a real-life business setting
and experience first-hand what it is like to understand buyer
behavior, build impactful messaging, make data-driven
decisions, and create winning marketing strategies.

Key Features

m Built using Blooms Taxonomy and motivational strategies based on the Keller's ARCS model
m High-quality digital simulations provide instant feedback as students solve real business scenarios

m Digital teaching resources including presentation materials for each chapter, discussion prompts,
extensive question and assessment bank

m Detailed Instructor Manual including “Module-at-a-Glance” and “how-to” use questions to engage
students to discover the “why” behind discussion prompts

m Business-related questions and exercises to practice critical soft skills

= Print and robust digital experience that can be implemented effectively in both low-tech and
high-tech environments

Relevance Confidence
Connect content to student Early wins scaffold to larger triumphs
“Why this is important to me” “l want to do more”

Satisfaction

Feedback and Encouragement
“I'm proud of my accomplishment

Attention

Pigue interest
“This is realistic”



Marketing Fundamentals
Mobile | Digital | Print

Dynamic Digital Resources

Chapter 1 Marketing Overview
Marketing Fundamentals Digital
Chapter 2 Marketing Strategy Edition features rich multimedia
content that enhances the student
Chapter 3 Today's Marketplace experience and provides teachers
with the tools and resources to
Chapter 4 Understanding Your Customer deliver engaging lessons and
activities.
Chapter 5 Segmentation, Targeting , and Positioning = Authentic, high quality
simulations
Chapter 6 Creating Value m Short animated videos
summarizing some of the most
Chapter 7 Capturing Value challenging concepts

m Interactive eBook available in
Chapter 8 Delivering Value 120 languages with the Google
Translate plug-in

Chapter 9 Communicating Value = More than 1,000 question and

assessment banks including soft
Real-Life Digital Simulation skill practice

m Pre-built exercises in each

A high-quality simulation follows the student as they progress
through each chapter providing instant feedback as they apply chapter to allow students to
the marketing concepts they’ve learned to solve the realistic apply what they’ve learned

business scenario. m ReadAnywhere app provides off-

line access to ebook anywhere

m Integrates into Canvas, Google
Classroom, and Schoology

Available in print and 1to 8 year
digital and bundle subscriptions

Student Edition: 978-1-26-660641-0
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