
 
  

 

 
 
 
 
 
 
 

In its twentieth edition, Mass Media Law comprehensively examines the principles of 

media law, First Amendment freedoms of speech, and press and assembly. This 

timely revised edition is extremely pertinent in this era of both “fake news” and open 

hostility by some politicians toward the press. Students are offered an updated look 

at the ever-changing landscape of media law. Led by a team of preeminent scholars 

in the field of mass media law: Clay Calvert, Dan Kozlowski and Derigan Silver, this 

new edition is engaging, readable, and entertaining.  

 

Many new and updated cases throughout the text.   A 2016 North Carolina Supreme 

Court decision striking down a cyberbullying statute is included in Chapter 1.  Chapter 

3 contains new discussions on the 2015 case Bell v. Itawamba County School Board.  

You will also see new discussions and content on two U.S Supreme Court cases: 2014 

McCullen v. Coakley and 2015 Elonis v. United States.  Chapter 8 contains new 

discussions of Hulk Hogan v. Gawker. And, check-out all the new material in Chapter 

14:  

• New section on the U.S. Supreme Court case Lee v. Tam  

• New section on the copyright case of Star Athletica v. Varsity Brands 

• New material on parody, satire and trademark law focusing on Cariou v.   

Prince 

 

The Connect course for this offering includes SmartBook, an adaptive reading and 

study experience which guides students to master, recall, and apply key concepts 

while providing automatically-graded assessments. 

 

 



 
  

 

 

 

 

 



 
  

 

 

 
 
 
 

 
 
 
 

 

 

 

 
 
 

 

 

 



 
  

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 



 
  

 

www.mhhe.com/rep 
 

Click here to find your local Learning Technology Representative! 

 

http://shop.mheducation.com/store/paris/user/findltr.html

