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Strategic Management, 5e by Frank T. Rothaermel is the fastest growing Strategy title in
the market because it uses a unified, singular voice to help students synthesize and integrate
theory, empirical research, and practical applications with current, real-world examples. His
approach not only offers students a learning experience that uniquely combines rigor and
relevance, but also provides tight linkage between the concepts and cases. Rothaermel 5e
prepares students with the foundation they need to understand how companies gain and sustain
competitive advantage, while developing students' skills to become successful future leaders
capable of making well-reasoned, strategic decisions.

SupportAtEveryStep.com: Your place for above and beyond in-person and self-service support.

It All Starts with You
McGraw-Hill Connect® is a course management and adaptive
learning solution that enhances your unique voice and
teaching style. As your partner, we’re committed to helping
you achieve your course goals and unlock student potential.
That’s why we’ve made meaningful updates to this edition.
New In Connect:
Smartbook® 2.0 – Our adaptive reading experience
has been made more personal, accessible,
productive, and mobile.
Most Popular Best Selling Full Length Cases – 12 of
Frank Rothaermel's best selling full-length cases are
NOW included as a complimentary eBook in Connect.
All of these cases come with high-quality, consistent,
and detailed Teaching Notes. Many of these cases
have achieved bestseller status as highlighted as
"Most Popular" by Harvard Business Publishing.
MiniCases – One for each chapter from the text, all
written by Frank T. Rothaermel, and based on original
research, provide dynamic opportunities for students
to apply strategy concepts and analyze companies.

Smartbook® 2.0
mheducation.link/smartbook2

Case Analyses – Case Analyses challenge students to
analyze real-world business dilemmas, make sense
out of the situation, and derive a plan of action. This
fully immersive approach fosters students’ ability to
think critically and be better prepared for the real
world.
Case Exercises – Case Exercises allow students to
reflect upon and analyze selected case material,
enhancing their understanding of some of the key
issues.
Writing Assignment – This assignment type delivers a
learning experience that helps students improve their
written communication skills and conceptual
understanding.

Learning that Fits

Additional Value When You Upgrade
• NEW! Free mobile access to SmartBook 2.0 assignments and the digital textbook with the
ReadAnywhere app.
• NEW! Remoting proctoring and browser-locking capabilities allowing for more control over the
integrity of online assessments.
•

NEW! Ability to create enhanced assignments personalized to each student’s needs.

• Accessibility and student data security enhancements.
• More advanced student and class reporting capabilities.
• 99.99% platform uptime
Visit mheducation.com/connect for details.

What’s New in the Fifth Edition?
I have revised and updated the new edition in the following ways, which were inspired
by conversations and feedback from the many users and reviewers of prior editions.
Overview of Major Changes in 5e:
•
•
•
•
•
•
•
•

•

Section “Stakeholder Strategy and Competitive Advantage” now in Chapter 1.
Section “Vision, Mission, and Values” now in Chapter 2.
New section “Strategic Decision Making” in Chapter 2.
New section “From External to Internal Analysis” in Chapter 4.
Three new ChapterCases: Five Guys (Chapter 4), Alphabet and Google (Chapter 11),
and Theranos (Chapter 12); all other ChapterCases revised and updated.
All new or updated and revised StrategyHighlights (2 per chapter).
Revised and updated module on "How to Conduct a Case Analysis."
Five new MiniCases (Uber, PayPal, JCPenney, GE, and BlackBerry), featuring not only
success stories but also failures; all other MiniCases revised and updated. One
MiniCase per chapter, tightly integrated with learning objectives. Detailed and highquality teaching notes are available from the Instructor Resource Center in the
Connect Library.
Three new f ull-length Cases (Airbnb, Nike, and The Vanguard Group); all other cases
including most popular ones such as Amazon, Apple, Best Buy, Facebook,
McDonald’s, and Tesla, among others, are revised and updated. Detailed and
updated case teaching notes, as well as financial data for these cases, are available
from the Instructor Resource Center in the Connect Library.

CHAPTER 1
• Revised and updated ChapterCase: “Tesla’s Secret Strategy”
• New Strategy Highlight: “Does Twitter have a Strategy?”
• New Strategy Highlight: “Merck’s Stakeholder Strategy”
• Improved chapter flow through moving the updated section “Stakeholder
Strategy and Competitive Advantage” into Chapter 1 (from Chapter 2)
CHAPTER 2
• Revised and updated ChapterCase: “Leadership Crisis at Facebook?”
• New section: “Strategic Decision Making”
• New exhibit: “Two Distinct Modes of Decision Making”
• New exhibit: “How to Use a Devil’s Advocate to Improve Strategic Decision
Making”
• New Strategy Highlight: “Teach for America: How Wendy Kopp Inspires Future
Leaders”
• Improved chapter flow through moving the updated section “Vision, Mission, and
Values” into Chapter 2 (from Chapter 1)

CHAPTER 3
• Revised and updated ChapterCase: “Airbnb: Disrupting the Hotel Industry”
• New Strategy Highlight: “Blockbuster’s Bust”
• New Strategy Highlight: “From League of Legends to Fortnite: The Rise of
e-Sports”
CHAPTER 4
• New ChapterCase: “Five Guys’ Core Competency: ‘Make the Best Burger, Don’t
Worry about Cost”
• New section: “From External to Internal Analysis”
• New Strategy Highlight: “Dr. Dre’s Core Competency: Coolness Factor”
CHAPTER 5
• Revised and updated ChapterCase: “The Quest for Competitive Advantage: Apple
vs. Microsoft”
• New Strategy Highlight: “PepsiCo’s Indra Nooyi: Performance with a Purpose"
CHAPTER 6
• Revised and updated ChapterCase: “JetBlue Airways: En Route to a New Blue
Ocean?”
• New Strategy Highlight: “Cirque du Soleil: Finding a New Blue Ocean?”
CHAPTER 7
• Revised and updated ChapterCase: “Netflix: Disrupting the TV Industry”
• New Strategy Highlight: “Wikipedia: Disrupting the Encyclopedia Business”
CHAPTER 8
• Revised and updated ChapterCase: “Amazon's Corporate Strategy”
• New Strategy Highlight: “P&G Diversification Strategy: Turning the Tide?”
CHAPTER 9
• Revised and updated ChapterCase: “Little Lyft Gets Big Alliance Partners and
Beats Uber in Going Public”
CHAPTER 10
• Revised and updated ChapterCase: “IKEA: The World’s Most Profitable Retailer”
• New Strategy Highlight “Does GM’s future lie in China?”
CHAPTER 11
• New ChapterCase: “‘A’ is for Alphabet and ‘G’ is for Google”
• New exhibit: “Formal and Informal Building Blocks of Organizational Design”
• New Strategy Highlight: “Zappos: Of Happiness and Holacracy”

CHAPTER 12
• New ChapterCase: “Theranos: Bad Blood”
• New Strategy Highlight: “HP’s Board Room Drama and Divorce”
• New Strategy Highlight: “VW’s Dieselgate: School of Hard NOx”
MINICASES
• 12 MiniCases, one for each chapter. Each MiniCase is closely tied to the chapter’s
learning objective and includes discussion questions and detailed teaching notes
• Five new MiniCases: Uber, PayPal, JCPenney, GE, and BlackBerry
• Updated and revised the most popular MiniCases from the prior editions
FULL-LENGTH CASES
• Three new full-length cases (Airbnb, Nike, and The Vanguard Group); all other
cases, including most popular ones such as Amazon, Apple, Best Buy, Facebook,
McDonald’s, and Tesla, are updated and revised
• Detailed and updated case teaching notes as well as financial data for these
cases are available for instructors in the Connect Library

Delivering Value, Outcomes, and Support

Affordability & Outcomes
• Flexibility! More choice. You decide.
• Multiple options at multiple price points!
• Content options: McGraw-Hill, custom, Open Learning Solutions.
• Format Options: Print, McGraw-Hill eBook, Courseware,
bundles.
• Delivery Options: Inclusive Access, rental, purchase.
• 950 Inclusive Access institutional partnerships in 2019.
Visit mheducation.link/realvalue for details.

Support At Every Step
Find all the resources you need for a successful semester in
one spot: supportateverystep.com.
Faculty support is critical to the success of implementing and
using digital courseware. That’s why we teamed up with
faculty to create a website dedicated to providing above-andbeyond support. From initial training to implementing new
tools to digging into the data, we’re here to help.
Let us know how we can partner with you at every step.

