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Prepare Your Students for Success
in Business and Life

Find the right solutions to ensure Tennessee students develop the academic
and real-world knowledge and skills needed to transition from secondary
school to college or the workforce with ease. Print and digital resources

are aligned to the Tennessee standards for each course listed to ensure
students are prepared for future success.
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DYNAMIC LEARNING RESOURCES

Engaging Digital, Designed
for K-12 Career Readiness

The online learning solution for McGraw Hill CTE programs saves teachers time and
creates a streamlined student learning experience by providing the eBook, assessments,

simulations, videos, soft skills, and career exploration all in one place. Teachers can search
the digital content for resources that align to their specific Tennessee standards to ensure
students meet course requirements.

Core Features that Build Skills & Confidence

< 1030t180 > £

Interactive eBook
The full eBook engages I

are ad_aloud feature’ and + Differentiate among products, product lines, and product mixes. .
embedded assessments. A s

- Differentiate. ‘among products, product lines, and preduct mixes.

Chapter Topics.

+ 51The Basles of Marketing Add Note

* 53 Marketing Strategy
- B-4The 4Ps.
- 55 Market Research
4

Expansive Assessment Sets Engaging Multimedia and Simulations
Customizable formative and summative practice Engaging work simulations, videos, animations, labs,
questions, aligned to learning objectives, automatically flashcards, and other interactive learning tools build
grade and populate easy-to-use teacher reports. confidence and reinforce learning objectives.

nnnnnnnnn

Chapter 07 Problems

Social Medic
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PERSONALIZED LEARNING

SmartBook’

Included with all Tennessee bid titles, SmartBook delivers personalized, adaptive learning tailored
to each student’s individual needs by pinpointing knowledge gaps and focusing instruction on the
concepts that require additional study. Teachers can assign a specific chapter, topic, or concept and
access advanced reporting features with actionable insights to inform in-class instruction.

For Students
More Personalized. More Productive.

As students move through the material, multiple data points
are captured to sequence and pace individual instruction.

B Focused Instruction: Yellow highlights help students
o S— easily identify their assigned learning concepts.

ach plot i
bcth geoes gemotypes RRYY A
seac o e

-
o (pemotype Sotviog 4

B Targeted Remediation: Blue highlights bring focus to the
contents and concepts that require additional study.

B Meaningful Practice: Practice sets with instant feedback allow
students to ask for guidance and rate their confidence level.

B Recharged Learning: Students can access previously
completed assignments with personalized recommendations
and built-in spiral review.

For Teachers
More Control. More Prepared.
More Actionable.

Teachers can organize assignments to suit their students’
needs while easily tracking student progress.
B Results-Based Support: Provide personalized review

assignments that target each student’s areas of weakness.

B Actionable Reports: Advanced reporting features track
individual and class progress with data-driven insights.

Easy to Access, Easy to Use

"
] # UnitProect 2 Designa Marketing Campagn [ T =

©r + o Dashboard| Career Explorations

Whether you deliver activities through Bl

your learning management system (LMS),
like Canvas, Schoology, or Google
Classroom, or you use our easy-to-use
dashboard, time is spent on learning and
teaching, not searching and finding.

= |2
o (e
”  Business Management &
& Administration

o &

22 Calendar eBook Options Additional Resources

LMS Dashboard === " Assignments Resdy to Grade
N s (s

Example compatible platforms include: e

%% CANVAS Google Classroom & ClassLink

BY INSTRUCTURE

(8) schoolocy Clever [P Powerschool

McGraw Hill Dashboard

mheducation.com/tennesseeCTE26 | 5



DYNAMIC LEARNING RESOURCES (continued)

Soft Skills Companion

Develop Professional Strengths
in Our CTE Programs

Extensive soft skills learning and practice is
embedded in each course.

@ Muzzy Lane

2228
Time is ticking, and it's crucial that
everyone stays on track.

Engaging Simulations
Students practice creativity, critical thinking, and s e
leadership by making choices in real-life scenarios. Aigh, team,neres what we need to

focus on. Taylor, finalize the event

schedule; Jordan, push out more social
media p(|
check th|

Project-Based Learning

Students develop communication, problem solving,
digital proficiency, interpersonal skills, and project
management in expertly designed projects.

Work, Change, and Lifelong Learning

and genersions.

Soft Skills SmartBook” i s

Students learn to research careers, communicate -,
in the workplace, manage time, and think critically
using SmartBook with adaptive assessment
questions that personalize learning.

Practice Questions

Work-oriented questions challenge students

to apply math, critical reading, and graphic
interpretation skills, preparing them for real-world
tasks in their future careers.

K-12 Portal With the McGraw Hill K-12 Portal app, students access their
Education content any time, on any device, with or without internet access.

ﬂ McGraw Hill Mobile App for Studying On The Go




Career Center Helps
Students Find Their Path

A 60-question, 5-minute survey provides a
personalized RIASEC* profile with easy-to-
understand descriptions.

Students explore 900 careers and can filter by
personal interests or an attribute profile after
taking the survey.

Job descriptions include required skills and
knowledge, RIASEC map, income level, and
much more.

..... Advertising and

Promotions Managers

gl

Find your path. e

Welcome to the Career Center. This is a place where you can explore the world of jobs
find a career th er a thousand jobs to d

actor to zooke n. No need to

is just for your y 0ol. We hope

careers are out there, what they're like and what you need to study t

them

*RIASEC is an acronym for six personality types identified by psychologist John Holland:
Realistic (R), Investigative (I), Artistic (A), Social (S), Enterprising (E), Conventional (C).

Teacher Support and Resources

Teacher Guidance, PowerPoints,
Assessments, and More

m Powerful assessment reports help teachers
identify gaps, make data-driven decisions,
and adjust instruction.

m Customizable PowerPoint presentations, lesson
guides, classroom suggestions, and more
support successful instruction.

Tennessee Standards Embedded Digitally

Our digital platform includes a search tool allowing
teachers to find content in the program that aligns
to specific Tennessee standards. Quickly find and
assign lessons and readings to ensure students
are meeting course requirements.

nd

3.3 Formulas: Create new formulas to analyze Student Edition:
data by calculating with, extracting from, 3:4 - pp. 175-177, 179
presenting, and/or summarizing, including: Unit 3 Project - p. 187
: EBSIC am:whmel|¢:rca(lcuIat:lrﬁv1 AV I 422 - pp. 202-211, 213
. basic mathematic (e.g., y 3 3 - B
MAX) and text (e.g., LEN, LEFT, RIGHT, MiD) | :3 - PP- 214-222, 224
functions; ¢. copying formulas that include both | 4:5 - pp. 234-237, 239

amum]> e Unit 4 Project - p. 241

= e B 53 - pp. 266-272, 274
Performing calculations s;and | 5:4- pp. 275282, 284

when or Unit 5 Project - pp. 300-301

which provides .

10:4 - pp. 571-577, 583

Learning Resources (online):\

Lesson Worksheet > 4:2 > Simple Calculations
Lesson Worksheet > 4:3 > Logical Functions
Lesson Worksheet > 4:5 > Computer Models

Reference Fgures 3434 (steps 12) and 3438 (Step )

@ caccon 8. n e Formaia bar. e e ornuia
~E20E3+EasES4” a0 press
(® i i caiuate e average o th vaues i those fur cets.

Responses) # @ @

mheducation.com/tennesseeCTE26 | 7



MS COMPUTER APPLICATIONS

Introduction to Digital Skills

e and Computer Applications
Digital Skills

and Computer
Applications Build Digital Confidence and Future-Ready Skills

This hands-on program guides students through essential
computer concepts and practical digital workflows used across
school, careers, and daily life. Beginning with how computers
work and progressing into Microsoft Office and other productivity
tools, data organization, and digital communication, students
build confidence using technology purposefully and responsibly.

©2026 | 1e | Binary Logic and McGraw Hill

Introduction to ™

Digital Skills Skill building: Students develop computer fundamentals, file management,
Mc 2 ang Computer online research skills, and productivity workflows. They create documents,
ﬁ{ﬂ‘" .,..f:m » Applications spreadsheets, charts, and presentations while learning responsible
technology use and digital citizenship.

g B Real-life active learning: Learners apply skills through hands-on projects that
encourage creativity, collaboration, and critical thinking using real-world digital
tools and scenarios.

B Emerging technology awareness: Students are introduced to concepts such
as cloud-based tools and generative Al, with an emphasis on ethical, safe, and
purposeful use.

A Teacher’s Edition with Complete Support

TEACHER EDITION LESSON 1

Working with Forms Online

Introduction to

S ° Project
Digital Skills o
(m] Description In s losson,
[m] rehi g o responses. ; adjust
and Computer o T,
L] L] a rgar nd analysis.
Applications 0
: ,
(m]
Materials
=]
[m]

Special Notes

acisions based on people's DUt

collecting sensitive personal data without permission.

Presentations, Assessments,
and Lesson Plans

The Teacher Edition, in both print and
digital, provides clear direction on
curriculum and lesson planning.

A full suite of resources saves
time and reinforces lessons.




A Student Edition Ideal for Middle Schoolers

[Lesson ¢}
Staying safe online

o what kind
£ Do you know how to protect yourself from these threats?

prico. ]
ok one
The purpose of

Vi

i Tnuses
‘computer programming and networking.

Mahwaro (MALLC
operation, ga 3
‘Worms, spywaro, and adware aro Just & fow types.

‘Rcware plays advert

Students are introduced to concepts
such as cloud-based tools and
generative Al, with an emphasis on
ethical, safe, and purposeful use.

Dynamic Online Resources

B &

]

]

Project

Your fiends really liked your Jam! Do some market research to get more nformation
about your jam.

- Fist, you need o
frionds' ke how
many times a week you eatjam, or what you favorite flavor is

P @ - o x|

indiidual opinions but the general opinion of a target group.
+ After they answer your

+ For each question, "
Answerd.

Learners apply skills through hands-on
projects that encourage creativity,
collaboration, and critical thinking using
real-world digital tools and scenarios.

future-ready

SmartBook® delivers personalized, adaptive learning tailored to student progress
Short videos show how to do specific digital tasks
Various assessment types support learning objectives

Extensive soft skills activities and an exploratory Career Center make students

B An interactive eBook with powerful study tools along with a mobile app helps with

studying on the go

Access is made easy through your learning management system or single sign-on.
Online teacher materials in the platform support instruction.

Table of Contents

Sum

function instead of adding them one by one.

> Click the call where you want 1o display the sum. 5. D13. ©

> Cicksum ©
> Selactthe colls tht you want (o add. 0. Déto 9. ©
> Pross The result of the calculation will be In cell D13.©

Q Smart Tip

usefulwhen you want to use &

Students develop computing fundamentals,
file management, online research skills,
and productivity workflows. They create
documents, spreadsheets, charts, and
presentations while learning responsible
technology use and digital citizenship.

E=0EEE

= Borsr >

FiGURE 412

number of
digits after the | | digits after the
decimal point. decimal point.

Available in print, digital,
and bundle subscriptions

Chapter 1:
Chapter 2:
Chapter 3:
Chapter 4:
Chapter 5:

Learning the Basics (Windows, etc.)

Getting Online (Multiple Apps)

Exploring Cloud Tools (Google Forms, Sheets, Drive)
Working with Numbers (Excel)

Collecting Information (Excel)

Chapter 6:
Chapter 7:
Chapter 8:
Chapter 9:
Chapter 10:

Advanced Imaging (GIMP)

Creating a Document (Word)

Designing a Document (Word)

Presenting Your Ideas (PowerPoint)

Documents for a Purpose (Microsoft Office, Canva)

mheducation.com/tennesseeCTE26 | 9



PERSONAL FINANCE

Focus on

Personal Financial Literacy

1% Edition | High School Edition

Kapoor
Dlabay

Hughes
Hart

Focus on Personal
Financial Literacy

High School Edition | ©2024 | 1e | Kapoor

A Real-World Approach
to Personal Financial Literacy

Delivering comprehensive coverage of the key topics in
personal finance courses, Focus on Personal Financial Literacy
is designed to appeal to a diverse student population with
various life situations and financial literacy levels. The hands-on
approach encourages students to think about relevant, real-life
situations and goals.

B Standards aligned: Content aligns with the Council for Economic Education
and Jump$tart Coalition National Standards for Personal Financial Education.

B Accessible design: A high school-friendly design provides examples that
resonate with students and engaging illustrations of complex concepts

and processes.

B Active learning: Real-life applications engage students in decision-making,
critical thinking, and practical skills they need for sound financial planning.

Complete Teacher Support

TEACHER MANUAL

Focus on
Personal Financial Literacy

1 Edition | High School Edition

Teacher Manual provides chapter
overviews, discussion prompts, activities,
pacing guides, and answer keys.

10

Unmatched teacher support, in print and online, includes
pacing information, lecture support, discussion prompts,
and project-based learning ideas.

Teacher Resources v

Presentation: Market Equilibrium and Policy
Description: Presentation: Market Equibrium and Poicy

Togs:  Ms Powerpeint

e
Course Activity: d Policy
Crocien o vt Eien s oy
Togs: M Word
S — =)
d Answers: i d Policy
<N T
Online Teacher Resources
B Student performance reports to help B An online version of the
teachers identify gaps, make data-driven student workbook

decisions, and adjust instruction B A bonus chapter for Principles

B Customizable PowerPoint presentations of Economics



Real-World Financial Skills and Applications

WORKBOOK

Focus on
Personal Financial Literacy

1# Edition | High School Edition

Chapter 1 Learning Outce

m Accessible instruction with examples that resonate with

students and engaging illustrations of complex concepts
and processes.

Real life application with Your Dollars and $ense, BE AWARE!,
Take Action, Financial Literacy NOW, Do the Math!, and What
Would You Do features that engage students in the decision-
making, critical thinking, and practical skills they need for
sound financial planning.

Practice and assessment activities to help students develop
core competencies with daily spending diaries, road maps,

case studies, self-tests, and research assignments and projects.

Extension activities in the companion workbook that offer an

abundance of additional resources correlated to the textbook.

Dynamic Online Resources

Focus on Personal Financial Literacy is enriched with multimedia
content that enhances the teaching and learning experience, including:

application-based activities,
interactive eBook,
adaptive, assignable SmartBook®,

video series with questions to reinforce key concepts,

B Finance Prep Courses covering Calculator, Mathematics, Excel, and more.

Access is made easy through your learning management system or single sign-on.
Online teacher materials in the platform support instruction.

Table of Contents

Chapter 1:

Chapter 2:
Chapter 3:
Chapter 4:
Chapter 5:
Chapter 6:
Chapter 7:

Personal Financial Literacy: An Introduction
Earning Income: Career Planning

Planning: Money Management and Budgeting
Planning: Taxes

Saving: Banking and Financial Services
Managing Credit: Sources and Uses
Spending: Wise Buying of Motor Vehicles

Chapter 8:
Chapter 9:

Chapter 10:

Chapter 11:

Chapter 12:
Chapter 13:
Chapter 14:

Personal Financial Literacy:
An Introduction

3 Early Steps to Financial
Liter

Available in print, digital,
and bundle subscriptions

Spending: Planning Your Housing

Managing Risk: Home and Auto Insurance
Managing Risk: Health and Disability Insurance
Managing Risk: Life Insurance

Investing: Basics and Bonds

Investing: Stocks

Investing: Mutual Funds

mheducation.com/tennesseeCTE26 | 11



INTRODUCTION TO BUSINESS AND MARKETING

FIRST EDITION —

CAREERS AND BASICS OF
BUSINESS, MARKETING,
FINANCE

CAREERS AND BASICS OF
BUSINESS, MARKETING,
INANCE

Careers and Basics of Business,
Marketing, and Finance

©2024 | 1e | McGraw Hill

Guide Students through the World of Business

Careers and Basics of Business, Marketing, and Finance is a
practical, student-friendly guide to how businesses operate
and the occupational roles that drive their success. Nearly
every student will work for or run a business at some point, and
understanding core business functions will help them thrive.

B Highly accessible: Each short, modular lesson starts with real-world dialogue
to immediately engage students.

B Real-life business scenarios: Students learn to tackle common challenges
for startups and established businesses through interactive dialogue and
problem solving.

B Research-backed design: Proven learning design built on Bloom’s Taxonomy
and Keller's ARCS model enhances motivation and learning.

Complete Teacher Support

An online Instructor’s Manual outlines each module, helps teachers lead
classroom discussions, and includes experiential learning activities.

B Built using Blooms Taxonomy to easily integrate into any teaching plan

B Comprehensive instructor’'s manual aids both new and experienced
business teachers deliver engaging, pedagogically sound lessons

B Saves time and helps teachers assess both soft skill and technical
skill gaps with hundreds of available problems and questions using

authentic business situations

B Print and digital LMS formats available with enough content for

two semesters

Question 1 [1 | eticsl and Socisl Responsbiity in Business, Exercises:

 the folowing question,

Corporate Social Responsibility and the
Social Audit :

Carroll’s Global Corporate Social Responsibility Pyramid

* Suggests that an organization’s obligations in the global economy are comprised

e.and seltsacriice of economic, legal, ethical, and philanthropic responsibilities that are present in

a firm’s host country.

L but ilegal as well. The *To Tube or Not To Tube®

Ethical
Responsibility

™
lice South Parkand

1
Legal Responsibility
ana TV andhe i y = 20000 N
Tube, led 1l
Economic Responsibility
et Yowenot v

@ Keyboard Help

PowerPoint slides support classroom

B U I

]
Ul
il
]
B
<

12

4 lessons and complete assessment makes
testing student understanding easy.




Student Resources Built for Success

The Role Business Plays in Society

Lesson 1-2 I ;J ¢ Tm already covered on thtl T've even been working out )

By the end o thislesson, you willbe e o: lan't being an entrepreneur art? Not only are you
5 the ‘earming a profitfor yoursel, you're also providing a
N ‘benefit to your community and to local
. tthatoy . enefit 1o your community and to loca pet owners. Pi{ Y

Where Does PETZ Fit in the Bigger Picture?
“How Does My Business Benefit Sociaty?”

Anas main goal in starting not

e A realze ot 51, Ano's business lso mproves othe peoples ves oo, ow exacty
oes Anas business beneft society?

Wi alofher ) h

he exciingrole et business can pay i her commonty I ths lessan, we il leasabout the lrger socil context n which busness
operates. ' quality

Aweok sterthe PETZ gand opering, Anssfend Cali s successflcoterng o b how o roft

entrepreneur) stops by to pick up some catnip for his cat, Whiskers.

How Does Business Improve a Society’s Standard
Cormrneee > B R

X . o ing, anabing them e onger and
e — heatir et con ol contibute 1 humon knowioage
r\ e T LR N SO PETE oot " Exploring Ethics: Labor Practices in Vi Return to Activity
A ] hasbeen apen or nlyone week.and e o g, nedth core, S atone cpperanis,heedom, happiness,ond

- R e Dan A s e ey
A W resuts
o " A o Materials

reea iy Be e w e g howmany winne Ak ARES
money thoy have,
dibn et T ST Tl s ks

recently been promoted to a new role in another

They like having a local place where they can talk about division of the company. You wil be shadowing her

their pets and get advice. Also, | have a refrigerated section

for a few weeks to learn more about your
of fresh pet foods. A lot of customers want only fresh,

responsbilies

R S
i ‘ - ‘than three or four days’ worth of pet food at a time. So, they

1 . Enoomentsl This week, Carol and you are making 3 quarterly
| say they l be stopping n a coupl of times a week. ) [y Visi 0 0ne of our supplers, Vietnam Texties, nc
i Tranigun
| Hi Caro, thanks forcoming! Shefa, ts nice
What a great opportuniy fo you. Are you teking 1o meet you. We are ooking forward to
“reservations" forthe foods? Youl bl customer Freedom  Educotion R e veuTn I v
loyaty i they know you'e saving inventory for thern. = Manager at Vietnam Textles, Inc. Folow me,
=h ool diln = S e chom ot s ooy’

Materials on the right have been updated »

‘chapter 1 - Fundamentas of the Business Word 9 10 Chapter1 - Fundamentat of the Business Word

The Student Edition provides clear and accessible

learning design and real-world examples to ensure

students learn and retain key concepts. Digital resources like simulations, videos, assessment,
and other interactive learning features with modern
business scenarios make learning come alive.

Dynamic Online Resources

us qute it of money to

SmartBook® delivers personalized, adaptive learning tailored to student progress EREE
Digital simulations provide instant feedback as students solve business scenarios
Engaging videos help students understand key concepts
Rich assessment provides real-time feedback for students

Extensive soft skills activities and an exploratory Career Center make students
future-ready

B An interactive eBook provides study tools, assessments, and a read-aloud feature,
and the mobile app enables students to study on the go

Access is made easy through your learning management system or single sign-on. Online teacher Available in print, digital,
materials in the platform support instruction. o 0
and bundle subscriptions

Table of Contents

Chapter 1: Fundamentals of the Business World Chapter 5: Human Resource Management and Labor Relations
Chapter 2: Ethical and Social Responsibility in Business Chapter 6: Organizational Behavior

Chapter 3: Essentials of Leadership and Management Chapter 7: Introduction to Marketing

Chapter 4: Operations Management Chapter 8: Accounting and Financial Statements

mheducation.com/tennesseeCTE26 | 13



INTRODUCTION TO ENTREPRENEURSHIP

Entrepreneurship
Fundamentals

EDITION ©2024 | 1e | McGraw Hill

ENTREPRENEURSHIP

FUNDAMENTALS srooe Students Learn What’s Needed
to Start a Business

Entrepreneurship Fundamentals is the high school student’s guide
to understanding what it takes to bring ideas to life. Students

learn how to identify business opportunities, develop an idea, and
< 4 bring it to market. Through simulations and examples of real-life
g scenarios, students learn to solve problems like entrepreneurs.

FIRST

Eﬁ+§EPRENEURSHIP B Real-life application: Students use learned concepts to make critical decisions

FUNDAMENTALS spo0 and solve actual problems that entrepreneurs face.

B Comprehensive content: While approachable and accessible, students learn
all they need, from starting up to growing the company.

H R rch-backed design: A proven learning design based on Bloom’s
Taxonomy and Keller's ARCS model creates motivation and retention.

Complete Teacher Support

Teachers have access to a dynamic suite of resources, including:

B ateacher’'s manual for each lesson, : z
Instructor’s Manual: Entrepreneurship: Going

B aninstructor’'s manual turn-key editable PowerPoint presentations, from an Idea to a Business
B customizable assignments and assessments. Contents
Instructor’s Manual: Entrepreneurship: Going from an Idea to a Business......
Module at a Glance.
Teacher Resources v Reader and Core Concepts Notebook Outline.
Content Prompt

Instructor's Manual - Entrepreneurship: Going from an Idea to a Business

Description: Instructor's Manual - Entrepreneurship: Going from an Idea to a Business Leverage these questions.

Tags: MSWord Teacher Only For Instructors, “The Why” Behind These Prompts
A Tell Your Students, “What's in It for Them.”
@ Presentation Dialogue Decisions | ARTistic.
Leverage this activity.

For Instructors, “The Why” Behind This Activity

PowerPoint - lip: Going from an Idea to a Business

Tell Your Students, “What's in It for Them.”.

Description: PowerPoint - Enirepreneurship: Going from an Idea to a Business

Film Study Activities. 10

Togs: s Powerpoint
Presentation (PowerPoint) For Instructors, “The Why" Behind This Activity 1
Tell Your Students, “What's in It for Them.” 1
Leverage this activity. 1
Curated Media Resources 1
Answer Key - ip: Going from an Idea to a Business Learning Activities. 13

Description: Key anldea to a Business

Build Your Own 13

Tags: POF Teacher
pre—" o Introducing the Business Model Canvas (BMC) 14
Discovery Exercise. 18

Pr tatic D load

Lol To Register or Not Register? 15
Start-up Expenses 15
Local Franchise Interview. 16
Local Small Business Interview 16

The Instructor’s Manual provides chapter
overviews, discussion prompts, support for
activities, and connections to current events.

14



Student Resources that Build Skills and Knowledge

The Student Edition engages students with real-life dialogues so they
can use new concepts learned to entrepreneurial problem-solving.

Lesson 12
The Start-Up Process

Bythe e

In the online resources, students engage with simulations,
videos, adaptive self-grading assessment, and more to
ensure career-ready success.

), 9

1was reading your mision state
You said your mission s At for |
U

Yes, thats my goa:to
marketplace tht brin

10 Craptr . Enveprensusip Gong rom ani6ea 10354

Pre-Start-Up Planning: Quantitative and Qualitative Analysis of
Products and Services

satisfction to umans (qualtativ) are needed.

Dynamic Online Resources

SmartBook® delivers personalized, adaptive learning tailored to student progress
Authentic simulations provide instant feedback on core concepts

Interactive multimedia and robust assessments reinforce learning objectives

Extensive soft skills activities and an exploratory Career Center make students
future-ready

B An interactive eBook provides study tools, assessments, and a read-aloud feature,
and the mobile app enables students to study on the go

Available in print, digital,
materials in the platform support instruction. See page 4 for more details on digital resources. and bundle subscriptions

Access is made easy through your learning management system or single sign-on. Online teacher

Table of Contents

Chapter 1: Entrepreneurship: Going from an Idea to a Business Chapter 5: Introduction to Marketing
Chapter 2: Products Chapter 6: Understanding Your Customer
Chapter 3: Pricing and Distribution Chapter 7: Accounting and Financial Statements

Chapter 4: Promotion Mix: Tools, Goals, and Strategies

mheducation.com/tennesseeCTE26 | 15



ACCOUNTING |

Accounting Fundamentals
©2025 | 1e | McGraw Hill

Accounting Fundamentals

Accounting Practice for Real-World Confidence

Based on the highly regarded Glencoe Accounting series,
Accounting Fundamentals takes students on an immersive
journey from foundational accounting principles to an in-

depth review of the accounting cycle for sole proprietorships,
merchandising companies, and publicly held corporations.
Students will solve real-world business problems and financial
transactions and gain critical experience crafting and deciphering
key financial documents that shape strategic business decisions.

B Real-world situations: Examples and problems use actual companies and real-
world transactions, creating an approachable and relevant student experience.

B Mathematics support: “Math for Accounting” vignettes in each chapter
reinforce relevancy and real-life application of mathematics.

B Applied learning: Case studies challenge students to apply key concepts and
problem-solving skills in authentic situations.

Complete Student and Teacher Support

Student-centered design uses learning
science to help students gain and retain the
conceptual knowledge and the accounting
skills needed for success in the course.

Transactions that

Affect Assets,
Liabilities, and

e Tore . OWRET’s Capital

Entry Accounting System

Essential Question

4.2 Appiying The Rules of
bitand Credit s you read this chapter, keep this question in mind:

Dot

carming withthe money it spending?

Main Idea

...... business vansactions o debis nd creds
Chapter & Chapter Objectives
Problems

(SEEEEgVsine T Accounts to Analyze Transactions
Regina Deigado

accounts:

" Owet

A digital wraparound Teacher’s Edition eBook,
PowerPoint slides, and assessment provides
full support for teachers of any background.

A wealth of real-world practice both
in the textbook and in the online
platform provides robust skill-building
st e mmmnomecen = | throyughout the course.
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Dynamic Online Resources

B SmartBook® delivers personalized, adaptive learning tailored to

student progress

B Online Working Paper simulations (available in Connect only)
B Rich multimedia and assessment support the learning objectives

B Extensive soft skills activities and an exploratory Career Center
make students future-ready (see pages 3—4)

B An interactive eBook provides study tools, assessments, and

a read-aloud feature, and the mobile app enables students to

study on the go

Access is made easy through your learning management system or single sign-on.
Online teacher materials in the platform support instruction.

Table of Contents

Unit 1: Introduction to Accounting
Chapter 1: You and the World of Accounting

Chapter 2: The World of Business and
Accounting

Unit 2: The Basic Accounting Cycle

Chapter 3: Business Transactions and the
Accounting Equation

Chapter 4: Transactions that Affect Assets,
Liabilities, and Owner’s Capital

Chapter 5: Transactions that Affect Revenue,

Expenses, and Withdrawals

Chapter 6: Recording Transactions in a
General Journal

Chapter 7: Posting Journal Entries to
General Ledger Accounts

Chapter 8: The Six-column Work Sheet

Chapter 9: Financial Statements for a
Sole Proprietorship

Chapter 10: Completing the Accounting
Cycle for a Sole Proprietorship

Chapter 11: Cash Controls and Banking
Activities

Unit 3: Accounting for a Payroll System

Chapter 12: Payroll Accounting

Chapter 13: Payroll Liabilities and Tax Records

Unit 4: The Accounting Cycle

for a Merchandising Corporation

Chapter 14: Accounting for Sales and
Cash Receipts

Chapter 15: Accounting for Purchases and
Cash Payments

Chapter 16: Special Journals: Sales and
Cash Receipts

Chapter 17: Special Journals: Purchases
and Cash Payments

Chapter 18: Adjustments and the
Ten-Column Work Sheet

Available in print, digital,
and bundle subscriptions

Chapter 19: Financial Statements for a
Corporation

Chapter 20: Completing the Accounting Cycle
for a Merchandising Corporation

Chapter 21: Accounting for Publicly Held
Corporations

Chapter 22: Cash Funds

Unit 5: Accounting for Special Procedures
Chapter 23: Plant Assets and Depreciation
Chapter 24: Uncollectible Accounts Receivable
Chapter 25: Inventories

Chapter 26: Notes Payable and Receivable

Unit 6: Additional Accounting Topics
Chapter 27: Introduction to Partnerships

Chapter 28: Financial Statements and
Liquidation of a Partnership

Chapter 29: Ethics in Accounting
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ACCOUNTING I

Advanced Accounting

ADVANCED ©2025 | 1e | Haddock, Price, and Farina
ACCOUNTING Taking Accounting to the Next Level

HADDOCK - PRICE - FARINA Advanced Accounting provides step-by-step explanations and
S — real-world examples to bring accounting to life for students ready

for a more rigorous college-level accounting course. It simplifies

complex accounting principles and empowers students to

confidently communicate with any business leader in one

of the oldest languages in the world—accounting.

L4 il
- l!-vp-.!!ohl‘m i Hy
ill"’l 1""“".|§|'<I! e B Real-company examples: Chapter openers feature real business situations

I ™" A i

\ | featuring iconic brands such as Apple, Costco, Dr Pepper, Facebook,

S 4 " { ‘
‘ml'mlmII||umlnlhh;lul.h“l|!||rlu.n||||u.||||.m'||..,|||!m. o ADVANCED Starbucks, and Uber.
1 ACCOUNTING B CB preparation: End-of-chapter materials include questions that will help
HADDOCK - PRICE - FARINA aspiring bookkeepers to achieve the Certified Bookkeeper (CB) designation.
B Thoughtful pedagogical design: Clear learning objectives, visual
representations, and active learning activities give accounting
students confidence.

B SmartBook® delivers personalized, adaptive learning tailored to student progress

B Video accounting lessons and extensive assessment help students understand
and retain their learning

B Excel activities give students opportunities to practice their skills

B Extensive soft skills activities and an exploratory Career Center make students
future-ready

B An interactive eBook provides study tools, assessments, and a read-aloud feature,
and the mobile app enables students to study on the go

Available in print, digital,
Access is made easy through your learning management system or single sign-on. o e
Online teacher materials in the platform support instruction. and bundle SubSCI’IptIOﬂS

Table of Contents

Chapter 1: Accounting: The Language of Business Chapter 8: Accounting for Purchases, Accounts Payable,
Chapter 2: Analyzing Business Transactions and Cash Payments

Chapter 3: Analyzing Business Transactions Using T Accounts Chapter 9: Cash

Chapter 4: The General Journal and the General Ledger Chapter 10: Payroll Computations, Records, and Payment
Chapter 5: Adjustments and the Worksheet Chapter 11: Payroll Taxes, Deposits, and Reports
Chapter 6: Closing Entries and the Postclosing Trial Balance Chapter 12: Accruals, Deferrals, and the Worksheet

Mini Practice Set 1: Service Business Accounting Cycle Chapter 13: Financial Statements and Closing Procedure

Chapter 7: Accounting for Sales, Accounts Receivable, and Cash Receipts Mini Practice Set 2: Merchandising Business Accounting Cycle
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ENTREPRENEURSHIP

ADVANCED
ENTREPRENEURSHIP

HISRICH | PETERS | SHEPHERD

ADVANCED
ENTREPRENEURSHIP

HISRICH | PETERS | SHEPHERD

Dynamic Online Resources

B SmartBook® delivers personalized, adaptive learning tailored to student progress
B High-quality simulations ask students to solve realistic business scenarios
B Rich multimedia and assessments reinforce learning objectives

B Extensive soft skills activities and an exploratory Career Center make students

future-ready (see pages 3—4)

Access is made easy through your learning management system or single sign-on.

Online teacher materials in the platform support instruction.

Table of Contents

Chapter 1: The Entrepreneurial Mindset

Chapter 2: Corporate Entrepreneurship

Chapter 3: Generating and Exploring New Entries

Chapter 4: Creativity and the Business Idea

Chapter 5: |dentifying and Analyzing Domestic and
International Opportunities

Chapter 6: Protecting the Idea and Other Legal Issues
for the Entrepreneur

Advanced Entrepreneurship

©2025 | 1e | Hisrich, Peters, and Shepherd

Gain Insights On Starting and
Growing a Business

Advanced Entrepreneurship is packed with invaluable insights,
such as successful entrepreneurs, case studies, and practical
exercises to turn creative ideas into thriving businesses.
Advanced Entrepreneurship has been designed to clearly
instruct students on the process of formulating, planning,

and implementing a new business venture.

B Authentic case studies: Profiles of entrepreneurs and numerous
examples bring key learning objectives to life for students.

B Genuine skill-building: Students learn how to develop persuasive
business plans, secure funding, build teams, and harness the power
of digital marketing.

B Active learning: Chapter-ending research tasks and class discussion
questions challenge students and reinforce the learning.

Available in print, digital,
and bundle subscriptions

Chapter 8: The Marketing Plan

Chapter 9: The Organizational Plan

Chapter 10: The Financial Plan

Chapter 11: Sources of Capital

Chapter 12: Informal Risk Capital, Venture Capital, and Going Public
Chapter 13: Strategies for Growth and Managing Implications of Growth
Chapter 14: Accessing Resources for Growth from External Sources
Chapter 15: Succession Planning and Strategies for Harvesting and

Chapter 7: The Business Plan: Creating and Starting the Venture Ending the Venture

mheducation.com/tennesseeCTE26 | 19



AMERICAN BUSINESS LEGAL SYSTEMS

Dynamic Business Law
©2025 | 1e | Kubasek

FIRST EDITION

DYNAMIC
BUSINESS
LAW

KUBASEK - BROWNE - HERRON

A Student-Centered Approach to Business Law

Featuring a concise, student-focused approach, a cohesive
theme, and engaging real-life cases, Dynamic Business Law
provides an ethical decision-making framework that emphasizes
critical thinking. Students learn how businesses live in an
atmosphere of legal rights and responsibilities and how to
navigate that reality as future business leaders.

DHOOG - BARKACS

STANDARDS
7 B Application-based activities: Students gain valuable practice using problem-

solving skills by applying their knowledge to realistic scenarios.

FIRST EDITION I

DYNAMIC
BUSINESS
LAW

B Applied learning: Case features relating directly to study topics provide vivid,

DHOOG - BARKACS

e practical introductions to the kinds of legal issues that face businesses today.

B Business leader preparation: Practical Tips for Business Managers
emphasizes that this book is a business law book, full of helpful ideas for
modern business leaders.

Rich and Thorough Student

Business Ethics ®  RetuntoActivity Score *
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Online simulations and assessment help
students reinforce and apply their learning.

- - GLOBAL Context

Business Ethics and

Business Ethics and Social
Responsibility

LEARNING OBJECTIVES

L0 2-1 Distinguish between business ethics and the social
LO 2-2 Recognize the relationship between business law a
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The Student Edition uses clear learning objectives,
vocabulary support, case studies, and more to

ensure student understanding.
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CHAPTER OVERVIEW
Chapter busines d

ity It also provides a
This framewvork

opinion. Consider asking your sadents o use the “WPH framework” throughout the course.

LEARNING OBJECTIVES
After reading this chapter, sadents will be sble to

21 Distinguish between business ehics and the social responsibility of business.s
2.2 Recognize the relationship between business law and business ethics.

2.3 Anlyze business decisions using the WH framework.

2-4 Appendix 24 Explain the theories of business ethics.

LECTURE NOTES WITH DEFINITIONS

Tn the news. Teaching tip: For each chapter, consider asking students to relate current
news items to material from the chapter

in news stories provided by the textbook publisher.

For Chapter Two, McGraw Hill offers the following story:

s i ddi
Nicotine o Cigarettes to Make Them More Addictive, Especially to
Teenagers.

Appl
‘making.
+Isit“socially responsible” for tobacco compmies o 2dd nicotine to
igarenes?

+ Should legal ules provide additional protections o vulnerable
consumers, such as teenagers?

21 Distinguish between | Etbiests the study and pracice of decisions sbout whatis good or rght
business ethics and the N N 5 3

social responsibility of
business.

opportunities experienced by businesspeople. An cxample of 2

notlistng all possible complications of the mediciae for the
consumer? As explained late in this chapterthere are 2
of evaluating zn ethica decision, for example, the Golden Rule, the
‘Public Discl P Test

thus i i Rule. Presumably, if

The robust Teacher’s
Manual, PowerPoint
slides, and assessment
support lessons for
teachers of any
background.
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Dynamic Online Resources

Cool. So what issues are you worried
about with the video?

Well, a couple of things.

B SmartBook® delivers personalized, adaptive learning tailored to

student progress

B Authentic simulations provide instant feedback on core concepts

B |nteractive multimedia and robust assessments reinforce learning

objectives

B Extensive soft skills activities and an exploratory Career Center make

students future-ready

B An interactive eBook provides study tools, assessments, and a read-
aloud feature, and the mobile app enables students to study on the go

copyrightlaw.

Access is made easy through your learning management system or single sign-on.
Online teacher materials in the platform support instruction.

Table of Contents

Part 1: The Legal Environment
of Business

Chapter 1: An Introduction to the
Fundamentals of Dynamic
Business Law

Chapter 2: Business Ethics and Social
Responsibility

Chapter 3: The US Legal System and
Alternative Dispute Resolution

Chapter 4: Administrative Law

Chapter 5: Constitutional Law

Chapter 6: Criminal Law and Business

Chapter 7: Tort Law

Chapter 8: Real, Personal, and Intellectual
Property

Part 2: Contract Law

Chapter 9: Introduction to Contracts
and Agreement

Chapter 10: Consideration
Chapter 11: Capacity and Legality
Chapter 12: Reality of Assent

Chapter 13: Contracts in Writing and
Third-Party Contracts

Chapter 14: Discharge and Remedies

Part 3: Domestic and International Sales Law

Chapter 15: Formation and Performance of
Sales and Lease Contracts
Chapter 16: Sales and Lease Contracts:
Performance, Warranties,
and Remedies

Part 4: Negotiable Instruments and Banking
Chapter 17: Negotiable Instruments:
Negotiability and Transferability

Chapter 18: Holder in Due Course, Liability,
and Defenses

Available in print, digital,
and bundle subscriptions

Part 5: Creditors’ Rights and Bankruptcy
Chapter 19: Secured Transactions
and Bankruptcy
Part 6: Agency
Chapter 20: Agency and Liability
to Third Parties
Part 7: Business Organizations
Chapter 21: Forms of Business Organization

Chapter 22: Corporations: Formation
and Organization

Chapter 23: Securities Regulation

Part 8: Government Regulation

Chapter 24: Employment and
Discrimination Law

Chapter 25: Consumer Law
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DIGITAL RESOURCES

Guide for Reviewing Digital Resources

@ Prek-12 Login Use this URL and credentials to access
the digital resources:

Visit my.mheducation.com

Username: TennesseeCTE26
Password: ReviewCTE26

Log In to the Digital Experience View Your Course Dashboard

Log in to my.mheducation.com using your credentials. This is the Digital Dashboard. It's your home base
for resources, such as:

Locate and click on the course you wish to review.
B Teacher Manual/Instructor Guide m Digital Teacher Support

B Quick eBook Access B Digital Student Support

;. [R————

My Programs

\\\\\\

B Assignment Calendar

T — (et )

n Dashboard | Entrepreneurship Fundamentals 2]

Browse Chapter Contents

Browse Your Course

Click Browse This Course to expand the menu 1. Select Expand All to open all of chapter contents
and explore chapters, assignments, activities, for both students and teachers.
assessments, and more. 2. You can also click on each section individually to

see resources or activities.

> Expand All

B ssignments Ready to Grade

Teacher Resources

Interactive Content Library
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) Chapter 2: Products

View Resources and Activities

1. Click on a resource or activity to view it.

- Leadership

2. For Assignments or Assessments, click the
Student Preview button in the upper right.

3. For Simulations, click the Student Preview
button in the upper right.

-AY: Animal Shelter
ship Preview

1. Click on the first section called
Course: General Resources
and Soft Skills Support
followed by the title name.

s (Wicrerescoems © )

| Course: General Resources and Soft @
Support

Core: Careers and Basics
of Health Science

P 1 )

© Course: Generel Resources I
nd s

2. Explore the resources in the
Soft Skills sections.

General Course Resources >

3. Click on Career Center on

the lower left to explore this Frdyourpan Softidls Simulatons 5
helpful student resource. R — T i 5
Teacher-added Resources @

Easy to Access, Easy to Use

While this guide shows our easy-to-use platform, you can deliver activities through an LMS like Canvas,
PowerSchool LMS (Schoology), or Google Classroom. You can also see your students’ results and
progression in the LMS gradebook.

i i : § & UnitProject 2 Design a Marketing Campaign =0 :
Example compatible platforms include: | T
Coming Up 5) View Catendar
oogle Classroom ol [ e—— .
BY INSTRUCTURE - = =
Files
Outcomes o

PowerSchool S SCh OOl

Personalized Education for Every Journey

OClassLink Clever

Rubrics Chapter 2: Understanding Social Media o :

Quizzes ®

Modules (Chapter 2 Case Study: Social Media Influencer. Is it all
i@ good?

BigBlucButton a17.2004 | 190

, Chapter 2 Flashcards Marketing Vocabulary
Oct17.2024 | 1085
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